187991

Courses
1) NUINIBIVIAU laidaenin 12 wdaeha
Core Courses Not less than 12 Credits

TanfSeu s 1 (n2) uazddn uww 2 (v) sesameilouisoy ynivlumnainddu
Students enrolled in Plan 1 (A2), Plan 2 (B) must register for all courses in the

required course category

UUINIYIVIAU NULAN
Core Courses Credits
0906 501  NIPUIUVAUNNUIMTIINIMALUIANTIUATVA 3(3-0-6)

Business Administration and Digital Innovation Paradigm

0906 502 e UguITIVUAMTUNMTIANISTUIANTTUNGIAR 3(3-0-6)
Research Methodology for Business Innovation Management

0906 503 fnAgINInuATLarildyan 3(3-0-6)
Music Business Ecosystem and Value Chain

0906 504  NIFIANMININGAUN I TRUSTINUAZUIANGTIAT 3(3-0-6)

Cultural Assets and Heritage Management for Business

2) KuInIB AN
Elective courses
_ JBaRSeu uwny 1 (n2) Bendeuansedudereludl  liteendn 12 wineha
Students enrolled in Plan 1 (A2) must select at least 12 credits from the following
courses
- 93efiSeu wau 2 (1) BenBauansedndwiolud  Lidesnin 18 wiaein
Students studying under Plan 2 (B) must select at least 18 credits from the

following courses

NUINEDY UINITFINAUALNITIANITUIANTTY

Group: Business and Innovation Management

0906 505 n1stludUIENOUNISVRITINAUULATE 3(3-0-6)
Digital Business Entrepreneurship

0906 506  UgymfiLAwnI9UTIITTINALUIANTTUAING 3(3-0-6)
Special Problems in Business Administration and Digital
Innovation

0906 507  TRARATIVNNAUITNSTINIATUINNTINATVA 3(3-0-6)

Selected Topics in Business Administration and Digital

Innovation



0906 508

0906 509

0906 510

0906 511

N1F9ANIINITAAIANNAUAT AaUz Az IAUTTIN
Marketing Management in Music, Arts and Culture
N15U5ENOUNIININAUANST AaUzias Inusssy
Entrepreneurship in Music, Arts and Culture
n1sdansmalulag Uy ussfvgnemunsiag Juus sy

Management of Artificial Intelligence Technology in Music

and Culture
ANUSTIUNAIad T UgRAmINTTAT9ETIA

Digital Literacy for Creative Industries

AUINGDY UIANTTUNIIAUATLASIRUSITY

Group: Music and Cultural Innovation

0906 512

0906 513

0906 514

0906 515

0906 516

FUNUIMNAUAT

Seminar in Music
AMaznAluladdnsuanuIvTINITNIAUAS

Language and Technology for Music Scholarly Works
ﬂ?ﬁﬁ@lﬂ’ﬁﬁqiﬁﬂua%ﬂﬂ‘iuﬁﬂﬁ

Business Management and Performance
mumﬂaummmuﬁ%

Fieldwork in Music

NMTIATIERAURTTINETY

Contemporary Music Analysis

NUINGDY N1FANNITAAUBALIMUSTIH

Group: Art and Cutural Management

0906 517

0906 518

0906 519

0906 520

0906 521

0906 522

AuLUIMAaUTRIUSIIN

Seminar in Arts and Culture
NMsIANIIMISIURaUTRusITY

Art and Culture Management
YN ARUIWUSTTY
Anthropology of Arts and Culture
Aauulanading

Globalization of Arts and Culture

nsUssliunuAMFaUzuaznagnsnIsnantunuiIdnsdal

Art Valuation and Marketing Strategies in Fine Arts
Joyadmivnudaly
Data for Arts

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



3) NUAAUTTEUNITAINY

Research Experience courses

Wiy 1 (n1) Aasasnzilou 36 wuenn
Plan 1 (A1) must register for 36 credits

SRAIY 183039
Course code Course name
0906 597  Aneniinus
Thesis

Wi 1 (n2) Avsasnzideu 12 wuenn
Plan 1 (A2) must register for 12 credits

WU 1803w
Course code Course name
0906 598  Aneniinus
Thesis

WHY 2 (V) Aesaamzilou 6 wuein
Plan 2 (B) must register for 6 credits
eIV 5183039
Course code Course name
0906 599  NISANWIAUAINDETE
Independent Study

3.1.4 WHUNISANEI
Study Plan

AMUIUKU28NA
Credits
36

AUIUNUIBNA
Credits
12

AUIUNUIBNA
Credits
6

LHUNSANIE T UNEnansuTMIsTIRAuMITde @1913v1550AuRT Aalsuay
FausTIu (MENgRTUINIR/MEngastal WA, 2569) TINI9EY 4 AANsANY wiseenilu 3 wiu

g08 A9 1) WU 1 (1) 2) b 1 (N2) WAL 3) iy 2 (3) Fail

Study Plans for the master’s degree Program in Business in Music, Arts and

Culture (International Program / Revised Curriculum B.E. 2569). The program comprises a total

of four academic semesters and is divided into four study plans as follows: 1) Plan 1 (A1) 2)

Plan 1 (A2), and 3) Plan 2 (B).



1. WU 1 (n1)

Plan 1 (A1)
U7 1 man1sAnendl 1
1°* Semester in 1** Year
U8R
IREAIY Fodwn Credits
Course Code Course Name Tuansawnns UDNLIAFIVNNT

Regular Program

Non-Regular Program

0906 xxx | WIAIVIVIAY

Core Courses ) )
0906 xxx | MuIRIFUGLN

Elective Courses ) _
0906 597 | Ineiinus

Thesis ¢ ¢

FAUIIUIUNUWARN
Total 6 6
7 1 aansAnend 2
2" Semester in 1 Year
UIURUAN
SHEIYN Fodn Credits
Course Code Course Name Tuaansnvnns UBNLIATIVNT

Regular Program

Non-Regular Program

0906 xxx

UUINIYIVIAU

Core Courses

0906 xxx

PUINIVVADN

Elective Courses

0906 597

AINYIANUS
Thesis

SAUIUIUNU2YAN
Total




N 2 nMAnsAneN 1

1% Semester in 2" Year

AMUIUNU28NA
AU I Credits
Course Code Course Name Tuansnvnis UDNLIATIIIVANNT

Regular Program

Non-Regular Program

0906 xxx PUINIVIUIAY

Core Courses

0906 xxx PUIAIVADN

Elective Courses

0906 597 | Ieniinus

, 12 12
Thesis
SAUIIUIUNUIYAR
12 12
Total
N 2 AAnsAneN 2
2" Semester in 2" Year
AUIURUIBNA
SREIY IBIY Credits
Course Code Course Name Turansiunis UBNLIAITIVNT

Regular Program

Non-Regular Program

0906 xxx UUINIYIVIAU

Core Courses

0906 xxx PUIPITADN

Elective Courses

0906 597 | Ine1dwus
Thesis

12

12

SAUINUIUNUIBARN
Total

12

12




2) uWu 1 (n2)
Plan 1 (A2)

N 1 71AnsAneN 1

1%t Semester in 1° Year

IUAUNUINN
IWEIY Ho3n Credits
Course Code Course Name Tuans1wn1s | uenaans1vnns
Regular Non-Regular
Program Program
NUINIYIVIAY
Core Courses
0906 501 | NFLUIUVIAUNIIUTITTININALUINNTIUATVA 3(3-0-6) 3(3-0-6)
Business Administration and Digital Innovation
Paradigm
0906 502 | IMesetdguITIVUAMTUNMTIANITUIANTTUNNGIAA 3(3-0-6) 3(3-0-6)
Research Methodology for Business Innovation
Management
0906 503 | fliAgsianunIwALialdyan 3(3-0-6) 3(3-0-6)
Music Business Ecosystem and Value Chain
0906 504 | NFIANININGFUN I TRIUSTIUUALLIANGTIAR 3(3-0-6) 3(3-0-6)
Cultural Assets and Heritage Management for
Business
NUINIYIEDN
Elective Courses
NUINIVIUTZAUNIIAIINY
Research Experience Courses
FAUINUIUNUIAA " "

Total




N 1 p1AnsAneN 2

2" Semester in 1% Year

o - FTUIUNU2BAAN
INAIVN A a .
VDIV Credits
Course
Cod Course Name 114L’Ja'15'l°dﬂ'li UBNLINTIIIVNIT
ode
Regular Program | Non-Regular Program
UUINIYIVIAU
Core Courses
UUINIYILADN
Elective Courses
0906 xxx | S183v 880
_ 12 12
Elective Courses
BUINIYIUsTAUNISIIRY
Research Experience Courses
SAUIIUIURUILNR
12 12
Total
U9 2 AAn1sAnEIN 1
1% Semester in 2™ Year
o - FUIUAUWAR
INAIVN A a .
YAV Credits
Course
Cod Course Name 1unms'|°ums UBNLINTITIIVNIT
ode
Regular Program | Non-Regular Program
UUINIYIVIAU
Core Courses
NUINIYLEDN
Elective Courses
BUINIYIUSTAUNISIIRY
Research Experience Courses
0906 598 | Inentnus § §
Thesis
SAUINUIUNUILAR
6 6
Total




U9 2 nAnsAnwN 2

2"d Semester in 2™ Year

o - AMUIUNUYAN
INAIVN A a .
VDIV Credits
Course
Cod Course Name I‘LlL’Ja'li']‘Uﬂ']i UBNLINTIIIVNIT
ode
Regular Program | Non-Regular Program
UUINIYIVIAU
Core Courses
UUINIYILADN
Elective Courses
BUINIYIUsTAUNISIIRY
Research Experience Courses
0906 598 | Inefinus ; ;
Thesis
SAUIIUIURUILNR
6 6
Total




2) uNu 2 (v)
Plan 2 (B)
N 1 71AnsAneN 1

1%t Semester in 1° Year

IUAURUIAN
SHEIY < - Credits
Course vean Tuans1wns | uenaansvnns
Code Course Name Regular Non-Regular
Program Program
RUINIYIVIAY
Core Courses
0906 501 | NFEUIUNAUNIIUTNITTINIMATUINNTINATVA 3(3-0-6) 3(3-0-6)
Business Administration and Digital Innovation
Paradigm
0906 502 | M5l uITITUAMTUNITIANITUINNTTUNGIAR 3(3-0-6) 3(3-0-6)
Research Methodology for Business Innovation
Management
0906 503 | fiAgIRanUAsharilgyan 3(3-0-6) 3(3-0-6)
Music Business Ecosystem and Value Chain
0906 504 | NMIIANITNTNGAUMLTMUTITUUALUTANGTIT 3(3-0-6) 3(3-0-6)
Cultural Assets and Heritage Management for
Business
RUINIYEDN
Elective Courses
nuIAIVIUSTAUNISAIINY
Research Experience Courses
FAUINUIUNUIAA i "

Total




N 1 p1AnsAneN 2

2" Semester in 1% Year

o - AMUIUNUYAN
INAIVN A a .
VDIV Credits
Course
Cod Course Name 1‘LIL’Ja'1§'1‘Uﬂ'1§ UBNLINTIIIVNIT
ode
Regular Program | Non-Regular Program
UUINIYIVIAU
Core Courses
UUINIYILADN
Elective Courses
0906 xxx | S183v 880
_ 12 12
Elective Courses
BUINIYIUsTAUNISIIRY
Research Experience Courses
SAUIIUIURUILNR
12 12
Total
U9 2 AAn1sAnEIN 1
1% Semester in 2™ Year
o - AMUIUNUIYAN
INAIVN A a .
YAV Credits
Course
Cod Course Name 114L’Jﬁ’1§’1‘l!ﬂ"l‘é UBNLINTITIIVNIT
ode
Regular Program | Non-Regular Program
UUINIYIVIAU
Core Courses
UUINIYILADN
Elective Courses
0906 xxx | S183v 880 , ,
Elective Courses
NUINIYIUTZAUNITINVY
Research Experience Courses
0906 599 | NMSANYIAUAINDEATY , ,
Independent Study
SAUIUIUNUILAN
6 6
Total




U9 2 nAnsAnwN 2

2"d Semester in 2™ Year

o - IMUIURUYAAN
INAIVN A a .
VDIV Credits
Course
Cod Course Name 114L’3€'1'1§’1°liﬂ’15 UDNLINIINIVNIT
ode
Regular Program | Non-Regular Program

UUINIYIUIAU

Core Courses

NUINIYILADN

Elective Courses
0906 xxx I LEDN ; ,
Elective Courses
BUINIYIUsTAUNISIIRY
Research Experience Courses
0906 599 | NNSAUAINDASTY , ,
Independent Study
SAUIIUIURUILNR
6 6
Total




3.1.5 AN85UIYSIEIVN

Course Description

1) nguvUeAY
Core Courses
0906 501  NTFUIUVIAUNINUINITTINAIUAZUIANTINAING 3(3-0-6)
Business Administration and Digital Innovation Paradigm
VANNIT WIAA NUNN1IEHUTINT NeAnTsug nsiauIngAnTsuuImIsuay
evien] msiauvinuefisndudmiunsduiuimslugaiiviagsiafiiiuszansnm
Principles, concepts, and theories of executive leadership; leadership
behaviors; development of administrators’ behaviors and visionary behaviors; development

of necessary skills to be an effective administrator in digital business

0906 502  3ne15UeUITIVYFIMTUNITIANITUIANTIUNINGINY 3(3-0-6)

Research Methodology for Business Innovation

Management

LUIAALAZIENITITEAIUNITIANITUTANTIUNIESAD MTITBTIUTUIN N15378
BN NMTOBNLUUNMTITEEMTUNISINNITUINNTIUMINEsA aunfgunside nsifiusiusiy
Tayanazn1sduiieg1e MIeTevayauazada nsulanauazatesssulumside nmsifuiuag
nsuEUeaNaNITe N3UsEenANaITEluAUNTINNITWIANTINNINGIAA

Concepts and research methods of business innovation management;
quantitative research; qualitative research; research design of business innovation
management; research hypothesis; data collection and random sampling; data analysis and
statistics; data interpretation and research ethics; research publishing and presentation;

applying research findings in business innovation management

0906 503  faAgsNaAUATILAZYYLTYaA 3(3-0-6)
Music Business Ecosystem and Value Chain
msvheandilaszuuinavesgraivnssuausiluuiunviosdiuuaslan Mz
laseasne asAusenau wazUfduiussenineiidnladiudslugsfianuns nmsfinwiviadlgaueily
NIZUIUNTHAALAZINTINUILAUAT maﬂ’wmgﬂLLUUQ':?ﬁaﬁa%mmmi"aﬂuﬁwuﬁmi sUsELiU
lenmaanagnsuarnisasisanulauseulunisudadulugsianun3sivade

Understanding the music industry ecosystem in local and global contexts;
analysis of structure, components, and stakeholder interactions in the music business;
study of value chains in music production and distribution; development of business
models that create shared value within the ecosystem; assessment of strategic

opportunities and competitive advantage in the contemporary music industry



0906 504  N1TIANIININIFUNITMUSTTULALUIANGTIND 3(3-0-6)
Cultural Assets and Heritage Management for Business
LUAALAENENNTTANINSNE A UM ST aussuRazusAnmTams s ons1d
Uselomingsiaegedsdu mavseidiuauamaszifmansuas famssaluuunasvgia
a319a35A NMsmuInagnsluniseysny AuATE Lavaenenusanliaenadasiun1saseyanly
§39 NsAnwInsdfegnswainisulamingduneimusssududunindnigsianasnisimuids
i

Concepts and principles of managing cultural assets and heritage for
sustainable business use; evaluation of historical and cultural value within the creative
economy context; development of strategies for conserving, protecting, and transmitting
heritage aligned with business value creation; case studies on transforming cultural assets

into business resources and area-based development

2) nguIvaen
Elective Courses
MU UIN1TFINIUALNITIANITUIANTIY
Group: Business and Innovation Management
0906 505  nsilugusEnauntsvasgsiauuunivia 3(3-0-6)
Digital Business Entrepreneurship
wwRnkaznannsdudivesgsialugaidna nsimwiauAndfUseneunis
M9IAUTIAY M3asuuudiassgsnandvia nisuszliuanudululdvesgsia nisldnalulad
wazuinnssulunmseiniugsfafdsia nislddendvaiierdimatn nyianadwivesgsnanisa
nstlfnwveusznaunisyall
Concepts and principles of digital entrepreneurship; entrepreneurial mindset
development; business planning; digital business modeling; business feasibility assessment;
application of technology and innovation in digital operations; utilization of digital media for
market reach; performance measurement in digital business; case studies of modern

entrepreneurs

0906 506  UsyyitA¥NI9UINIIINAILALUIANTIUAING 3(3-0-6)
Special Problems in Business Administration and Digital
Innovation
nsAnsiamgdedulssduimaionsuimsgsiazuinnssudda mslnsed
Fangunien1sfnwn1aUuR Useiauaiun1sdnnisgsie waluladnidva wsegnaivnssy
457198550 NTIINTEUIATIZATENMEBlATINIANEIvUIngauN e TAATLUZENUI91915E
Focused study on selected contemporary topics in business administration
and digital innovation; theoretical analysis or practical studies; issues in business
management, digital technology, or creative industries; in-depth analytical reports or small-

scale study projects under faculty supervision



0906 507  WadaARETININUTNITTINALATUIANTIUATVA 3(3-0-6)
Selected Topics in Business Administration and Digital

Innovation

'
aa v A

n1sAnwgednluiidaianzaiuuinisgsnanasuinnssuadvianivadensed
mudAyluddvnviolndn mylengsiuualidy wmelulad ulouis vielunagsialuid
Aertos nsysansanuideanineinis nsfnwiainnsddne M3eAUTe waznsin i
FIBNUTIIATIERUTIVOANETT

In-depth study on selected topics in business administration and digital
innovation that are up-to-date and academically and professionally significant; analysis of
trends, technologies, policies, or emerging business models; interdisciplinary knowledge
integration; case-based learning; discussion, and analytical report preparation on selected

topics

0906 508  N1FIANITNITAAIANINAUAT AAULLAZINUTIIU 3(3-0-6)
Marketing Management in Music, Arts and Culture
wnARLaznagNENINIRaiABItstunusS LA TamsTIN MIlineviguilaa
Tuvsuniausssu nsmnuangudiviang A1 1MHUNTTA DTN NNITAAIN N1TAS19E RS Nwe]
waruusudlundnsasinunsuazTausssy mslddeRdvadioasnenisidiusin niseenuuuianssu
N300 NIUTEHUNANITALTUIIUNINITAATA

Marketing concepts and strategies related to music and culture; consumer
analysis in cultural context; target audience identification; marketing communication
planning; identity creation and branding in music and cultural products; use of digital media

for engagement; marketing event design; marketing performance evaluation

0906 509  N15UsLNBUNITNINAUAS AaUzlazIaUsITY 3(3-0-6)
Entrepreneurship in Music, Arts and Culture
LLuaﬁmLLazﬂizuaumiLﬂu@:ﬂszﬂaUmammum%uaﬁwmiim AIRAUIAIUAR

A519ATIALAZUNUGINTD N1TPBNWUUNAAAMILAZUINITTINATITAUTITU NIFUTMITANINTNEINT
uazvilgnuan n1sdaRanssuyaiamsssy msltneluladfdviaievenenainuazairsyad i
Entrepreneurial concepts and processes in music and cultural business;
creative thinking and business plan development; cultural product and business service
design; resource and value chain management; organization of cultural events; application

of digital technologies for market expansion and value creation



0906 510  n1sdansinalulaglyaussivgnenunsuas Iausssy 3(3-0-6)

Management of Artificial Intelligence Technology in Music

and Culture

wwRnkazinaluladdyuseivglun1sdnnisaunsuas Inusssy MaAseiteys
\easassAuasiamninanunsnuasuaziausssn n1sld Al lunisuanuazmeunsdeTmusssy
mM3UszgndliszuusaluifuazmsiFouiveasdsaiiofinlszansnmnisianis msfiarsanusziiu
FIUTTIULATNANTENUFABYUYULALNEN I TAIUTTTY

Concepts and artificial intelligence technologies for managing music and
cultural content; data analytics for creative and cultural production; use of Al in cultural
media production and dissemination; application of automation and machine learning for
management efficiency; ethical considerations and impacts on community and cultural

identity

0906 511  A2uFIIUNeAIad T UgaamNTTNaT19ATIA 3(3-0-6)
Digital Literacy for Creative Industries
FnuziuguuazknAnddy s A IRaeRaTaluUTUNgRA N TNASATIA

nsimssinansenuvennaluladnsasenisudn n1sdoans wasmsuslaademadieassd

N133nN1sTeYARTTReL1NllaT sTTULA UARAY msidenldiadesiio walulad wazwnannoduln

wgauiun1saseyan lunuaieassa nstasuaseanuaseninnenisidinalulagagng

SuRinveunazdaiy

Basic skills and key concepts of digital literacy in creative industries; analysis
of digital technology impacts on creative content production, communication, and
consumption; ethical and secure digital data management; selection of tools, technologies,
and platforms for value creation in creative work; enhancing awareness of responsible and

sustainable technology use

NUIN WIANTTUNNAUATUAZINUTIIU
Group: Music and Cultural Innovation
0906 512  AUNUIMIAUANT 3(3-0-6)
Seminar in Music
mMseduTeddinsisatulszsdusivaieluienisauns msleszduualy
meaunilusziuriosiulazaina mswaniasussdanuifuinivnsudedufoaluaaaun
msauenaLAsevidensdifnudnun’ MsdanseiunAnmeausiiewmuiesdamiln
wazidoulesfunsdnns deadnaasse
Academic discussion on contemporary issues in music; analysis of musical
trends at local and global levels; exchange of knowledge with scholars or practitioners in
fieldwork; presentation of music-related research or case studies; synthesis of musical

concepts for knowledge development and connection with creative management



0906 513  AYanNALUIABAIMIUIUIVTINININAUAS 3(3-0-6)
Language and Technology for Music Scholarly Works
NANNITIEN I TUNISWEUNWIVINITNAUAT N15IATIENLATIATIMAE UL UL
VOINUTHULTIYINT AITITAIANALRNIENIIAUATILAZEIUIUNINITINIG MISENTBUUNAIINITY
MapunslusEAuIInsgIdaIna msldmaluladatuayunisifouaniidonasn1so19de Msuseidu
ALATNLAANLgNABsTBaenITITINseiedesiiedva

Principles of language use in music academic writing; analysis of structure
and style in scholarly texts; use of music-specific terminology and academic expressions;
practice in writing music research articles to international standards; application of
technology to support research writing and citation; evaluation of content quality and
accuracy using digital tools

0906 514  N1FIANTIFINALALAITLUENY 3(3-0-6)
Business Management and Performance
LUIAALAENTEUIUNITIANITTININITWAAS NITINUNUNAYNTUAZNITHAUIGIAT
AMUNITUANIAN N1TTANITAUNY N13TANTTLNULaEAaTN N1TRRNRUUYTEAUN TR YULaY
N1INRIALTIATNETIA N15UTHTUNANILATYAIAL IAIUTITUVDIRINTIUNITUEA

Concepts and processes of business management in performance arts;
strategic planning and development of live performance ventures; cost management; team
and artist management; audience experience design and creative marketing; evaluation of

economic and cultural impacts of performance activities

0906 515  MUAIAGUIUNINAUAT 3(3-0-6)

Fieldwork in Music

NITLATHUAIIUNS DULAZ LN UITUAIAFUINNIAUAT m'il,ﬁusi’faaﬂaﬁwfuﬁ
Aerduauniluuunyusundetausssuany msdunvainazdunanisalmenivugaund
Msinsziuarinudeyaiildainaaauy madaueransAnwInmuRSHLsNUTE o
#519a53A NsiSeuaIInUsraunsalnsslun1suf URnuass

Preparation and planning for music fieldwork; on-site data collection in
community or cultural music contexts; interviews and ethnomusicological observation;
analysis and interpretation of field data; presentation of music findings through reports or

creative media; experiential learning from real-world practices



0906 516  N1FAATIXNAUATIANELY 3(3-0-6)

Contemporary Music Analysis

WAAKAZITNITIATIZAUAT I INaTElUUTUNAIANLAZ TRIUGTSU N153LATIEI
Tnseas1anuns gULUY 1@os wazdarluuuinunising @ maidenlesnnsiiaseidudndnual
FUsELS uazuTunnsnannanu nsldiedesdeddvialunisaen Jinsed waztiauedoya
MIAUAS NFININTTAUTeUUTERINAURISInadslugiiniaeig o

Concepts and methods for analyzing contemporary music in social and
cultural contexts; analysis of musical structure, forms, sounds, and styles across genres;
linking analysis with identity, composers, and production contexts; use of digital tools for
transcription, analysis, and presentation; comparative critique of contemporary music from

different regions

#UIN N1FIANTAAUINUSITY
Group: Art and Cultural Managemnt
0906 517  duNuUIMNNAAUTAIUSITN 3(3-0-6)
Seminar in Arts and Culture
MsedUTe TgY uazuaniUdsussdauidufauiausssriunisiiiaue
HAIUIVINTT MUITEVTONANUATINETIA LAgiiun1TInInyed 1ilvmrakas N1 TRRIuiInYeN1s
Foansminng
Discussion, analysis, and exchange of knowledge in arts and culture through
the presentation of academic works, research, or creative projects, with an emphasis on

critical reasoning and the development of academic communication skills

0906 518  MTIANITNNAIUAAUIMUSIIX 3(3-0-6)
Art and Culture Management
NANNIT LUIAA LAZNTEUIUNITUINITIANITNINAAUTRIUSITN A1TI9UNY
nsdAnssulsEIng waznsWuTsiaUTansssurlumeasuasionvuegeiiuszavsnn
Principles, concepts, and processes of cultural and arts management,
including planning, budgeting, and effective development of arts and culture in both public

and private sectors

0906 519  ayweINLIAAUIUUTTTU 3(3-0-6)
Anthropology of Arts and Culture
NaNNI5 WA wazseieuisniauyuweingrlunisdmseikaziiainudila
AauTausssuluviunvesdenuuyed anuduiusseninefals Tausssu sndnual wagd1u1d
Tudsauitsluafinuas gy



Principles, concepts, and anthropological methodologies for analyzing and
understanding arts and culture within the context of human societies; relationships

between arts, culture, identity, and power in both historical and contemporary settings

0906 520  Aaudmulaniiini 3(3-0-6)
Globalization of Arts and Culture
NANN1T WWIAA wazszideuisnnszualanfinudefalinusssulurainnaiy
uiunlanuag Auannsalumsiessiusngmsainefauiausssunigldnisiuasulames
langalanAda
Principles, concepts, and methodologies related to globalization and its
influence on arts and culture in diverse global contexts; ability to critically analyze cultural

and artistic phenomena shaped by the transformations of the globalized world

0906 521  n1sUssliuguAIMRaUzwaznagnsn1naIntuuIdnshad 3(3-0-6)
Art Valuation and Marketing Strategies in Fine Arts
nshanudlinuALTENvewIdnsAal nMsleseinuA lulsaunseeans
wazdausssy nsussidugarmdalsludaasugia nsmvuanagnsnisdiauesnanudads
MsadanusuiuarnsdoanspaA L tnasauLazaaInlanIzngl NsIiLYAAINANUNILY S 9
NENIARARING

In-depth understanding of the intrinsic values in fine arts; aesthetic and
cultural value analysis; economic valuation of artworks; development of strategies for the
presentation of artworks; branding and value communication to collectors and niche

markets; value enhancement through digital marketing channels

0906 522 dayadmiunufaly 3(3-0-6)

Data for Arts

wnAniiugruieiudoyaluuiumesfiaUsuas Tausssy mswasdeyadutoya
WeaseassAdmsun1seaniuu MINan kagnsiakansnudad nislideyalunsinseig vy
uazwgAnssuMstidansin mslfiedesiledmiunissusm Annei wasthiauedeyafalzegnad
Uszansnw msdszendlddeyaiiiensdinduladanagnsluniafays

Basic concepts of data in artistic and cultural contexts; transformation of
data into creative inputs for art design, production, and exhibition; use of data in audience
analysis and engagement behavior; use of tools for collecting, analyzing, and presenting

artistic data effectively; application of data for strategic decision-making in the arts sector



3) nuAUsTAUNITaIITY
Group: Research Experience Courses
0906 597  Aneniiwus 36(3-0-6)

Thesis

n1sAnwAuaindadnludszifiuniaignnisaiunisuinisgsne uinnssuaiva
AuRS w3oTmusTIy NMsmuuadguiideuasnisnumuissaunssuegudussuu NN
PONLUUKALALTUNTITUTIAMAIN LTIUTUI YSBUUUNENNEY MTAATIERLAEduATIZYIToYa
B sEenaUfuR msdaviiinerinusislesdanuilvaiuioresenanesdaiuifuegidl
VEGREEY

In-depth study of academic topics in business administration, digital
innovation, music, or culture; formulation of research problems and systematic literature
review; design and implementation of qualitative, quantitative, or mixed-methods research;
analysis and synthesis of academic or practice-based data; preparation of a thesis

contributing new or significantly extended knowledge

0906 598  Anglinus 12(3-0-6)

Thesis

n13AnwIAUATIUITIAULANIENIEIUUITNISTIA WInNTIURTE Auns wse
TAUTTTU NIAMUAAIILITLUALODNUUUNTFUIUMTITEDE1MZAN NTIATIEVTBYAMETT
mMadrnvieiedestiondvia nsdaviineninusiuandliiiufinnudileinteuas maUszgndld
ONLORT TR

Focused research in specific topics in business administration, digital
innovation, music, or culture; formulation of research questions and appropriate research
design; data analysis using academic methods or digital tools; preparation of a thesis

demonstrating deep understanding and practical application of relevant knowledge

0906 599  AsAUATIDETY 6(3-0-6)
Independent Study
nsfnwnamesunieldanuaulavesiFoululszfuiendussie auns
Tausssu niomaluladfidia nssiurukarduassidoyaidadznnis n15iasziusznug
Usggndvdeuuniams m3daviimenuduaidassiiuaniniuanansalunsssgndaiuiiay
NTUATITATITEUL

Independent study on selected topics related to business, music, culture, or
digital technology; collection and synthesis of academic information; analysis of applied
issues or specific contexts; preparation of an independent study report demonstrating

applied knowledge and systematic thinking



