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Name of higher education institution Mahasarakham University
INYLYN/AUL/NIAIYY nsUTuazn1sinnIs
Campus/Faculty/Department Mahasarakham Business School

mneil 1 Jeyavialy
Section 1 General Information

1. 5% uazdondngns
Course code and Program name
S : XXXXIKIIXKXKKXKX
Course code : D0 9,:0.9.9,.9.:9.9.9.9.9.9.0.9.9:¢
%aué’ﬂqmuazawﬁ%wawé’ﬂqm
Program name and field of study
Awlng : NANGATUTMNITINAUN U
a1U13v1330IAUAT Aauzuaz TaiusTTy
English : Master of Business Administration Program in

Business in Business in Music, Arts and Culture

2. FaUiauazanuin
Name of degree and field of study
awilvg  @edl) : Uimsgsiaumdudin (sianun? AausuasTamusssw)
(Foge) : sl (g5RvnusS Aauvuay TausTu)
English Full name  : Master of Business Administration (Business in Music, Arts and
Culture)
Abbreviated name : M.B.A. (Business in Music, Arts and Culture)



3. 3w nen (613
Major (if any)
Laidd
None
4. FumhedniiGeunaeandngns

Total credits throughout the program

D wky 1(n1) 31wuntieis lidssnin 36 wiieis

Plan 1 (A1) Total credits required for the entire program: not less than 36 credits

2) wiu 1(n2) uumieie litesnin 36 miiein

Plan 1 (A2) Total credits required for the entire program: not less than 36 credits

) WU 2 () uundiein bitesnii 36 wiiein

Plan 2 (B) Total credits required for the entire program: not less than 36 credits

5. JULUUYRVANEAS
Program format
5.1 qutkuu
Program form
5.2 Al

Language

5.3 NNSSUNANEN
Admissions
5.4 ANUTINLNUENIUUDU

Cooperation With other Institutes

5.5 MIYIUINTAINGAS

U a U d‘ 2
: MANgRIRaAIsEAUN 4 Usgyynln
: Level 4 Qualification Program: Master's Degree
- dansisunsasuluntwsinge lnesu

Panlnelazfans19ANnTaMuaIL1saluns iy
AYIBINOY

- Instruction shall be conducted in English,

admitting both Thai and international

students with English language proficiency

- Sufidnlve waztansnsuseme
: Accepting Thai and foreign students
: Lﬁuwﬁﬂqmwaqamﬁﬂmmaww

: Itis a program specifically designed for the

institution

- ndngasililundnanssinsening augn1sUyTuas

N1399113 Inedenseeedal ansfaunssuAans
wazTausITUAENT YesuIne duunia1sa1u lng
AN15YIUINITRIAAINT A1 UTAUTITU AUAT NS
Fann3g3nia uazmaluladfdviaidndedy ieans
anudenlessminsmansuavinnngSeuliiinimg
FOUATIU MBUANBIABRAAINNTTUAT19ATIA LUYA
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Curriculum Integration

5.6 mslivsgaungdnsanisfin

Graning a degree to graduates

6. a1vwNausaUsEnaUuldndIEISANITANEN

: This program is a collaborative initiative between

the Mahasarakham Business School, the College
of Music, and the Faculty of Fine-Applied Arts
and Cultural Science at Mahasarakham University.
It integrates knowledge from culture, music,
business management, and digital technology to
foster interdisciplinary connectivity and holistic
development of learners. The program aims to
equip graduates with comprehensive skills and
insights that respond to the demands of the

creative industries in the digital economy era.

- Wgyyuimisgsfiaumdudia (35ianuns Aave

LAY IUTTTY)

: The degree awarded is Master of Business

Administration (Music, Arts and Cultural

Businesses)

Occupations that can be pursured after graduation

1) A3N5IATINTNITRUSITUUIWINR

International Cultural Project Manager

2) HUITMSTINAAUAT IBRUTMTAENAY)

Music Business Manager / Label Executive

3) UnNNagNSNIIIAIRINLTITY

Cultural Marketing Strategist

4) UL ULATIARNTSNAS19aTIATEeUlan

Creative Event Planner / International Festival Organizer

5 HUsgnaunsinuinusITILaYAumT

Cultural and Music Entrepreneur

6) Wt InusTsHlueIRnInIASy/eIRNITENinaUTEwme

Cultural Development Officer in Government or International Organizations
7) fgmgeunsieasuasUssnduiusiugnamnssuduiicasfadTausssy

Cultural Communications and PR Specialist in the Creative Industries

8) HUszauUIRUSITIUNWINA

International Cultural Liaison Officer
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Insavansuasningaunielaygyilugsionuns

Copyright and Intellectual Property Manager in the Music Business

Y a

10) fnanilenuazasiowainieinusssulugandvia

Y

Content Producer / Digital Creator in the Music and Cultural Industries



Tassasravdngns

Curriculum Structure

Lﬂmsﬁmmgﬂuwé'ngm NUIBNAVDY
seauUManfnen w.A. 2565 NANgAINLEAUD
- - Curriculum Standards Credits of the offered
RUINAYT / 918901
Graduate Level 2022 course
Subject Area / Course
WY 1 WY 2 LY 1 WY 2
Category
Plan 1 Plan 2 Plan 1 Plan 2
nl n2 QU n1 n2 QU
Al A2 B Al A2 B
1. BUINTIYIV
Subject categories
1.1 AUsAu
12 12
Core courses
a = - 24 30 -
1.2 w890
12 18
Elective courses
2. nuInIvIUsTaUNISIIY
Research Experience Subject
2.1 Inensinus
36 12 - 36 12 -
Thesis
2.2 MSAUAINDETY ; ;
Independent study
SAURUAA
36 36 36 36 36 36
Total Credits




IQUILAIAVIINANEAS

Objectives of the Program

VANgATUIMTIINAIMUMNTR a113ungsnanuss Aauzias imusssu i
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1. fanudmnndladedndugsianus’ Aausuayiausssy weludfideinnisuas
nsUssgnaldluuiunasa

2. @1T0ATITIA TNUAY LAZUSIITIANITIATINISNITTRILEISULAYAUAS
Ioesasneasshnazdsdy

3. fvnwglunisldinaluladfdvauazuinnssy ieduaiunasianngsionuniuas
AanssudnusssulugaAsygnaaseassa

4. aaNIOYTINNSANLTTMMmEns sEnineauRs ST LarAsUIMSEIAa Lile
WaHAnsue USn1s vseguiuugsivln

5. fianuannsanensideuarmsiingeideya eatuayunisdadula 1190
ulsune uazmsiauieadnmslmiluanifeites

6. finusssu 93us53u ANwsuRaTeusediny uandlaudunvasiamsTsuenadnis
lunsusenauividnviseniiiugsia

7. annsavhausiuduld uluviunmainvanedausssy uazfianuamnsalunis
doansesiiszansamluszdumAuazuiuini

Master of Business Administration Program in Business in Music, Arts and Culture is
designed to produce graduates with the following qualifications:

1. Possess in-depth knowledge and understanding of Music Business and Arts &
Culture Management from both academic and practical perspectives.

2. Be able to analyze, plan, and manage cultural and music-related projects in a
creative and sustainable manner.

3. Demonstrate digital and technological literacy, with the ability to apply
innovations to promote and develop music businesses and cultural activities in the creative
economy era.

4. Integrate interdisciplinary knowledge across music, culture, and business
administration to develop new products, services, or business models.

5. Exhibit strong research and data analysis skills to support decision-making,
policy formulation, and the advancement of new knowledge in relevant fields.

6. Uphold ethics, social responsibility, and a deep understanding of cultural
contexts in professional and business practices.

7. Collaborate effectively in multicultural environments and communicate

proficiently at both national and international levels



AauanURvasdidifne (fiSeu)
Qualifications of students
HadasdrfAnwazdesdnianis@nwiniemdsdinwieglunianisfinwgaringlusz v
Unaniniaifieuvinisluniessussmeninantugaufnui anenssunsinnsgiunisgaudng
Fus99
Applicants must have completed or be in their final semester of a Bachelor’s
degree or equivalent, from a domestic or international higher education institution accredited by
the Higher Education Standards Committee
1) wau 1 (1) (ewizIngdnus)
Plan 1 (A1) (Thesis-only)
fnansAnwiAszdunzuuuaduazan livosnin 3.25 (uszdugean 4.00) visldsy
ANNTILTEUINAAENTIINTUTININANgRS wasfodlnuautRdumufiuminerdeimua
Must have a Cumulative Grade Point Average (GPAX) of at least 3.25 (on a 4.00
scale) or be approved by the Program Administrative Committee, and must possess other
qualifications as prescribed by the University
2) Wi 1 (N2) WAL LW 2 (V)
Plan 1 (A2) and Plan 2 (B)
fnansAnwiArsziunzuuuaduazan Litosnin 2.50 (uszdugean 4.00) wisldsu
mmLﬁu%aumﬂﬂmsmmmiu'%mwé’ﬂqmi LLazéfaﬂﬁ@mﬁ:u‘ffaS'ummﬁmwﬁwméjaﬁmum
Must have a Cumulative Grade Point Average (GPAX) of at least 2.50 on a 4.00
scale) or be approved by the Program Administrative Committee, and must possess other
qualifications as prescribed by the University
i Hadmsdnfnwdesliiduiiuanimainnsduiidaanude 38.13, 38.14, 38.15, 38.16
WarTo 48 MNTETIAUNNTINGIABUIETITAL TIAIBNITANBITEAUTTINANYY W.A. 2566
In addition, applicants must not have been dismissed from student status under Items
38.13, 38.14, 38.15, 38.16, and 48 of the Mahasarakham University Regulations on Graduate
Education, B.E. 2566.



