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0900 101 AvwdilosduiReaiugsia 3(3-0-6)

Introduction to Business
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Principles and forms of business organization; objectives of business
entrepreneurship; concepts of business entrepreneurship; characteristics of business
environments; business activities and relationships among business activities; business law;
types of business; importance and roles of business entrepreneurship in society; effects of
environments on business; importance of governance, corporate social responsibility, business
ethics, and codes of ethics for business entrepreneurship; case studies related to business and

entrepreneurship

0900 102 wann1snaInalelsl 3(3-0-6)

Principles of Modern Marketing
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Concepts, philosophy, and importance of marketing; marketing characters;
marketing institutions; marketing functions; consumer behavior; market segmentation; market
targeting; product positioning; marketing mix; international marketing and modern marketing
management; marketing ethics and social responsibility; case studies related to marketing from

past to present



0900 103  msUszgndldimalulagfdnalugsna 3(2-2-5)
Digital Business Applications
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Basic knowledge of systems and information technology; application of digital

technology for business administration; information systems and business information
management; information technology management; mixed media technology; internet
technology; using computers for business communication; data management; computer
system security; laws and ethics regarding digital communication; application of computers

and digital technology in business-related organizations

0900 104 msdyTidasfudmiugsna 3(3-0-6)

Accounting Foundation for Business
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Meaning, objectives, and importance of accounting information in relating to the
business; accounting principles and basic frameworks for preparing and presenting financial
reports; data analysis and disclosure of information in financial reports; accounting ethic;
introduction to accounting for management; concept and cost behavior; cost-volume-profit
analysis; budgeting and capital; the application of accounting information for business

decisions making and entrepreneurship

0900 105 miﬁ'ﬂmmazwqanisumﬁms 3(3-0-6)

Management and Organizational Behavior
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Concepts of management; roles of executives in business changes and high
competition; management process; concepts and principles of human resource management;

concepts of organizational behavior, group behavior, motivation, leadership, communication,



conflict, and oreganizational culture; international business and g¢lobalization; setting strategy
for organizational development in order to respond changes; application of technology in
organization; organizational performance control and assessment; case studies related to both

success and failure in organizations

0900 106 LAsgAARsSgIRaLasY 3(3-0-6)

Introduction of Business Economics

wAsTiugIudwATegEnand nquiidenisdn maieTeidunuuaziils gu
aefkaraUnuauAT anvazvedlaswasanatnyssnneng 9 Winuiewasdymluniaeasegiaum
1A 57910 UTETH NMSIRULATNTTERIAT UIBUIBNITART N1TAITENINUTENA @ATNLINADUN
gefanazuloniAsugRauvnaTidssaienansiLiuLYeIgIna

Basic concepts of economics; theory of production; cost and profit analysis;
characteristics of various market structures; goals and problems in macroeconomic; national
income; financial and banking; fiscal policy; international trade; business environment and

macro policies influencing business performances

0900 201 N1SATEINTUALNYVNIYTINY 3(3-0-6)

Taxation and Business Law
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Rules and forms of taxation; methods of assessing and collecting taxes based on
the revenue code such as income tax, Value-Added Tax (VAT), specific business tax, taxes
related taxes business such as excise taxes, customs duties, and local taxes; civil and
commercial laws, personal matters, juristic acts, contracts, debts, torts, individual contracts;
legal principles and practices concerning the establishment of business, termination of
business; rules and regulations related to business; legal practices related to consumer

protection



0900 202 N15IANTIINeNTRUE Y TN 3(3-0-6)

Modern Financial Management
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Prerequisite : 0900 104 Accounting Foundation for Business
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Current financial concepts and tools towards money management in organizations
participating in the local and global economies; currents best practices in financial analysis and
planning through the application of financial concepts; financial statement analysis; time value
of money; financial markets and institutions; securities and valuation of firms; cost of capital
and capital structure; risks and return; dividend policy; long-term financial budgeting and
working capital management; topics on lease financing; hybrid securities and derivatives; trust

funds; concept of corporate sustainable development

0900 203 &dAUIZENALULTIFIND 3(3-0-6)

Applied Statistics for Business
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Applications of fundamental business statistics; data gathering; central tendency
and variation of data measurement; probability distribution; sampling distribution; confidence
interval estimation; hypothesis testing; Chi- square; analysis of variance; regression and
correlation; number index and time series analysis; nonparametric statistics; application of

computer software for statistical analysis and presentation
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Business Analytics
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Concepts and principles of business analytics; techniques of data preparation;
data selection; data processing; data analytics techniques; application of computer software
for information management; big data management and analytics; creative presentation;
knowledge acquisition from database for business decision making; case studies related to

business analytics

0900 301 AMe1TEUEUITIAYTIND 3(2-2-5)

Business Research Methodology
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Prerequisite : 0900 203 Applied Statistics for Business
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Concepts, principles and importance of research; research types; research topic;
identifying variables; formulating and testing hypotheses; choosing analytical tools; developing
tools and methods for data gathering; data processing; data analysis; summarizing and

interpreting results; writing reports; research presentation for business problem solving

0900 302 A15AANITNITHAALALUHUANTS 3(3-0-6)

Production and Operations Management
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Concepts of production system management for manufacturing and service
businesses; factory location and layout; installing machines and equipment; product design;
material procurement; time and wage management; setting of task standard; task reform;
production quality control; computer applications for production management; quantitative

approach; supply chain management



0900 303 N1WIBINYEIIND 3(3-0-6)

English for Business
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Uses of English for business purposes; reading business information; writing
business letters, invitation cards and advertisements; filling application forms; business

interviews; business presentation; business information and communication

0900 304 AMutuGUszNEUNISHATNTASI9ETIATINA N 3(3-0-6)

Entrepreneurship and New Venture Creation
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Meaning, attributes, mind-set, and behaviors of entrepreneurship; entrepreneurial
process of new venture development and creation; problem and business opportunity
analysis; types of modern business model; fundraising concept and process; sustainable growth
management; type of new venture creation; business idea presentation for fund raising;
empathizing effects of technological and socio-economical change on new venture creation;

case studies related to entrepreneurship

0900 401 N1SIANILTINALNS 3(3-0-6)

Strategic Management
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Meaning, importance, and components of strategic management; levels and types
of strategies; processes of strategic management; environment analysis in both internal and
external organizations; strategic planning for changing environments; strategic innovation
management; strategic implementation and evaluation; relationships between policy and
strategic planning of departments in an organization; strategic management of international

business and globalization; case studies related to strategic management
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0903 213 mslAnERTSinuiensindulamegsia 3(3-0-6)
Quantitative Analysis for Business Decision Making
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Methods and processes of making decision in business by using mathematical

techniques; quantitative model; probability theory; inventory model; linear programming;

evaluation and reviewing techniques of programs; Markov theory; game theory, queuing theory;

and simulation

0903 311 N1SAANITAMUNTNUASHAANIN 3(3-0-6)

Quality and Productivity Management
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Concepts, policies and processes of quality management; international quality
standards; statistical quality control; definitions of productivity; techniques of productivity

development; relationships between quality management and productivity management

0903 460 MINALIBIANITHAZN1TIANTSN1SIABLLUAY 3(3-0-6)

Organization Development and Change Management
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Organization elements; analysis of work processes and managing organizational
problems; improvement and development of the organization in a systematic and concrete;
analyzing the business environment both internally and externally in the digital era; tools to
analyze the environment inside and outside the organization; developing personnel of the

organization; techniques and technologies in the digital era to develop the organization



0903 461 n13IANTIINTHeINTUYEEluARIVa 3(3-0-6)
Managing Human Resource in the Digital Era
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Concept of modern human resource management; human resource planning;
recruitment and selection of human resource in the digital era; performance management;
compensation management; Innovative tools for human resource management; application of
technology in human resource management processes; development of cross-cultural human
resource; labor relations; labor law; managing of happiness organization for higher

competitiveness

0903 462 N133ANT33INVEN15ASY 3(3-0-6)
Business Startup Management
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Concepts and methods of becoming entrepreneurs in start-up businesses; initiating

a business plan in the digital era to operate and acquire funding; retriving information for

decision making; feasibility analysis in business operation; business networking as well as the

skills of entrepreneurship in the digital era through project presentation and practice; writing a

business plan

0903 463 ansuazAatlunnsdoasnnsgsia 3(3-0-6)
Science and Art in Business Communication
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Communication management for the effective use in both internally and
externally; digital communication skills include skills in media utilization, skills in ordering and
sorting out information; The skill of interpreting vast amounts of information into useful insights;
and skills to work together with others in a virtual team manner; communication in a variety
of situations; type of communication; effective use of technology, tools and techniques to

communicate; and effective communication strategies



0903 464 N13AFNATIAULATHAILIUIANTTUNINGIAR 3(3-0-6)

Creativity and Innovation Development for Business
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Definition, types and forms of innovation and technology in the digital era;
management process for innovation and technology in the digital era; process of systematically
creating innovative ideas; concept of new product and service development; strategic
management process; process of innovation and technology management; acquiring and
transferring Innovation; commercial development; evaluating and pursuing innovative

opportunities based on technology

0903 465 N133ANT33INIUINTALE A 3(3-0-6)

Modern Service Business Management
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Definition of service design; development of service design; marketing mix (7P);
trends in service design; design thinking and service work; design and organization driven
purposes; level of service design; fundamentals of service design; service design process;

service concept creation; developing the idea into practice; business plan and service plan

0903 466 3385ITU FITUNNUIA KAZAUTURAYDUVBIDIANS 3(3-0-6)
Ethic, Good Governance and Corporate Accountability
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Basic ethical concepts; ethics in human resources management; financial ethics,
problems relating to ethics; mechanisms for solving ethical problems in management;
concepts and theories related to good governance; conflicts of interest; corporate governance
and good governance; sense of responsibility transparency and disclosure; concepts and
theories related to corporate social responsibility; classification of corporate social

responsibility; implementing corporate social responsibility in the organization;

0903 467 AuuUIMINITIANTaE T 3(3-0-6)

Seminar in Modern Management
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Special issue and issues of interest in modern business management; solutions for
past and present management problems; management approaches by collecting data to
analyze and discuss changes according to issues and environment; the use of management
tools and methods that are up to date; new knowledge in management through training and
practice according to the process of organizing seminars; knowledge sharing and expressing

academic opinions

0903 468 laseauiiAwgsnaaielval 3(1-4-4)

Special project in Modern Business
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Preparation of projects related to management by applying the knowledge related
to management in various fields; presenting the projects that can develop innovations
(products, services or processes) or expand the business in a concrete way; presenting a

research project that creates a new body of knowledge in Management



Ay nonsaan

0902 322 A1TAAIARINA 3(3-0-6)

Digital Marketing
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Digital marketing concept, theory and evolution; the analysis of consumer behavior
in digital era; digital marketing tools; evaluation and measurement of digital marketing success;

case study in digital marketing

0903 322  anuUasadgluanIuUsznaunIsHazauNliuNIeIvIAN 3(3-0-6)
Workplace Safety and Occupational Health
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Labor laws for occupational health and safety in the workplace; relationships
among concepts; rules and regulations to businesses; industries and individuals; workplace

safety management; project management of health promotion and employee safety

0903 332 %aNN1TAINU 3(3-0-6)

Principles of Investment
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Principles of investment in financial assets; differences and factors determining

return rate and risks of securities; security analysis; portfolio management

0903 501 N15IANIINTHATYNIAMUVALGILAZNITATIADTD 3(3-0-6)

Conflict Resolution and Negotiation Management
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Problem situation analysis; guidelines for solving problems; meaning and
importance of business negotiations; scope of work that requires negotiation; assessing the
situation in negotiations; preparation of the negotiation plan; choosing strategies and

techniques for negotiating; effective business negotiation process
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Integrated Risk Management
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Concept of risk; risk situations both inside and outside the organization;
fundamental elements of risk within organization; impact of management risks; risk
management process; risk management skills for executives; integrated risk management;

taking advantage of uncertainty and the benefits of corporate risk management

0903 503 N1SUINITTINVTENINUTENA 3(3-0-6)

International Business Administration
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Theory, concept, objective, and international business practice under international
economic; social and political environment; organization structure for global business; policy
formulation; international financial management; international monetary system; production;
marketing; human resources and cross- cultural management; international trade and

investment; and management information system under current economic environment
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Sustainable Logistics and Supply Chain Management
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Meaning and principle of sustainable supply chain and logistics management;
importance of sustainable supply chain and logistics management for organizations; economic
systems and community; elements of supply chain and logistics systems; purchasing and
procurement; demand forecasting; warehouse and inventory management; production; packaging;
transportation and distribution, customer service; logistics communications; import- export
management; application of information technology in logistics and supply chain management;

concerning social and environment across the supply chain
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Modern Leadership and Modern Management
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Concept of modern leadership; modern leadership related theories; modern
management characteristics, modern management skills; responsibility of modern executives;
team building motivation; conflict and negotiation management; leadership ethics; network

coordination; social skills and change management
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Information System for Modern Business Management
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Characteristics and importance of information system structures for modern

business management; types of information system; information system development;

application of information systems for modern business; Information systems in the retail and
wholesale business; information systems for business development; leadership roles in

managing information systems; the use of information technology for modern business
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Service Psychology and Personality Development
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Concepts and theories of service psychology; human relations; application of
service principles; persuasion techniques; personality development; oratory; behavior or
service receivers and providers; cross- cultural travel behavior; communication in services;
problem solving techniques in services and application to services and tourism; create practice

scenarios
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Digital Business Management
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Concept and meaning of digital business; structure and background of digital
business; digital technology for business application; benefits and competitive advantages
through the application of technology in the organization; impact on competitors and the

market; infrastructure of electronic commerce; forms for conducting electronic business

0903 509 AunSWIATNaTTNINUITINA 3(3-0-6)
International Digital Assets
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Meaning and importance of digital asset; application of digital assets into today
business both local and international level; principle of digital asset exchange; digital asset
infrastructure in emerging markets; innovation in digital asset and Central Bank Digital Currency
(CBDC) and their impact on international business operations; rules and regulations for digital

assets
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Blockchain and Artificial Intelligence for Smart Business Management
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Fundamental concepts of Smart Business Management using blockchain and
artificial intelligence (Al); applications of blockchain in business; concept of the decentralized
autonomous organization (DAO); concept of business intelligence and automation in the
organization; trends and opportunities of business in a decentralized manner; analysis of new,
decentralized or automated smart business models; security of a decentralized business

model including various case studies
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Corporate entrepreneurship and innovation
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concepts of entrepreneurship in an organization; role and importance of innovation
in the organization based on the principles of corporate entrepreneurship; strategy that
emphasizes entrepreneurial mindset; transforming the organization's operations with an
emphasis on entrepreneurship principles and an emphasis on innovation both internally and
externally; problems and obstacles of organizations that emphasize principles of corporate

entrepreneurship; case studies related to corporate entrepreneurship and innovation

0903 512 Audadunisgsiauaznsian1sAuTuRnvaUNegsia 3(3-0-6)
Sustainability and Responsibiliy Management
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Fundamental of sustainability management; history of business, society and

environment; today economy - society — environmental system; sustainable challenge; SDGs
framework; concept of circular economy; concept of responsibility for business; sustainable
development, and the role of business ethics, the role of corporations in promoting
environmental and social benefits; planning and implementing sustainable and responsible

strategy; and business case studies on sustainable and responsible business
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Cooperative Education
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Systematic work-based learning in a workplace through cooperation between
the university and enterprises; self-development to enhance and sharpen positive thinking,
insightful observation, sensible decision-making; analytical skills to assess the workplace and

job market demands

0903 430 NFHNUTLEUNITAIVITUNIGAIIUUINITTIAR 2(300 Fluq)
Business Administration Internship
NIHNUSEAUNIIVITNNIAIUNITUINITTINUNUIBIUVRISTUIA S5Ia AR T8

LONYU
Business administration internship in government agencies, state-owned

enterprises or private organizations



