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Course Description

BUINIVIANE N ladaendn 30  wuaein
General Education Course Not less than 30 Credits
(JulUmuTaTIAUNMINNFUNMIAITANN TI9ALLDEASLDNAITILUY U )

(Based on the regulation situation of Mahasarakham University , details are in

appendix B)
NUINIVIUANIL Tidaenan 93  wulEnn
Specialized Core Course Not less than 93  Credits
NFUIYILNY 45  widlenn
Core Course 45 Credits
0900 101 avufilesduieafugsia 3(3-0-6)

Introduction to Business
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Principles and forms of business organization; objectives of business
entrepreneurship; concepts of business entrepreneurship; characteristics of business
environments; business activities and relationships among business activities; business law;
types of business; importance and roles of business entrepreneurship in society; effects of
environments on business; importance of governance, corporate social responsibility,
business ethics, and codes of ethics for business entrepreneurship, case studies related to

business and entrepreneurship

0900 102 wann1snanalelui 3(3-0-6)

Principles of Modern Marketing
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Concepts, philosophy, and importance of marketing; marketing characters;
marketing institutions; marketing functions; consumer behavior; market segmentation; market
targeting; product positioning; marketing mix; international marketing and modern marketing
management; marketing ethics; social responsibility; case studies related to marketing from

past to present

0900 103 n1sUszgndldimalulagfndnalugsia 3(2-2-5)

Digital Business Applications

anufidesuieiuszuuwasmelulafansaune nsuszgndldszuumeluladaavia
Wlemsumsnugsna seuudeyauarnsdanisteyanisgsfia msdamsmeluladansaume
wielulafdouszan eluladdumediin nslimeuiuneslunmsindedearsnisgsia
mﬁmmi@ué%;ﬂa MIsNwIAMUUaDANYTEUUADULNILADS f\ﬁ'aﬁiimLLazﬂgwmaﬁmmiﬁami
TusduuuAdvia wazn1sussgndldmeuiamesiasinalulagadvialuesinsssia

Introduction to systems and information technology; Application of digital
technology for business administration; Information systems and business information
management; Information Technology Management; Mixed media technology; Internet
technology; Using computers for business communication; Data management; computer
system security; Laws and ethics regarding digital communication; Application of computers

and digital technology in business-related organizations

0900 104 st Bilasdudmiugsia 3(3-0-6)
Accounting Foundation for Business
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Definitions, objectives, and importance of accounting information in relating to
the business; Accounting principles and basic frameworks for preparing and presenting
financial reports; Data analysis and disclosure of financial reports; Ethical issues in
accounting; Introduction to accounting for management; Concept and behavior relating to
cost; The analysis of cost and profit; budgeting and investment; the application of

accounting information for business decision making and entrepreneurship



0900 105 NISIANISUASNEANTTUBIANS 3(3-0-6)

Management and Organizational Behavior
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Concepts of management; roles of executives in business changes and high
competition; management process; concepts and principles of human resource
management; concepts of organizational behavior, group behavior, motivation, leadership,
communication, conflict, and organizational culture; international business and globalization;
setting strategy for organizational development in order to respond changes; Application of
technology in organization; organizational performance control and assessment; case studies

related to both success and failure in organization

0900 106 Lﬁswgmam%qiﬁmﬁmﬁu 3(3-0-6)

Introduction of Business Economics
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Basic concept of Economics; theory of production; cost and profit analysis;
characteristics of various market structures; goals and problems in macroeconomic; national
income; financial and banking; fiscal policy; International trade; business environment and

macro policies influencing business performances

0900 201 NI3AEINTUALNYUUIETINT 3(3-0-6)
Taxation and Business Law
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Rules and forms of taxation; Assessing and collecting taxes based on
the tax laws such as income tax, value-added tax (VAT), specific business tax, business-
related taxes such as excise taxes, customs duties, local taxes; The study of civil and

commercial laws, personal matters, juristic acts, contracts, debts, torts, individual



contracts; Legal principles and practices concerning the establishment authority of
business, termination of business; Rules and regulations related to business; legal practices

related to consumer protection

0900 202 N15IANIININTTRUELTE TR 3(3-0-6)

Modern Financial Management

Joulvvosmeden @ 0900 104 mstydidesdudmiugsia

Prerequisite : 0900 104 Accounting Foundation for Business
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The current financial concepts and tools towards money management in
organizations participating in the local and global economies. The currents best practices in
financial analysis and planning through the application of financial concepts including
financial statement analysis; time value of money; financial markets and institutions;
securities and valuation of firms; cost of capital and capital structure; risks and return;
dividend policy; long-term financial budgeting and working capital management. The topics
on lease financing; hybrid securities and derivatives; trust funds; environment, social, and

governance (ESG)

0900 203  @dRAUIZENALULTIFIND 3(3-0-6)

Applied Statistics for Business
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Applications of fundamental business statistics; data gathering; central tendency
and variation of data measurement; probability distribution; sampling distribution; confidence
interval estimation; hypothesis testing; Chi-square; analysis of variance; regression and
correlation; number index and time series analysis; nonparametric statistics; Application of

computer software for statistical analyses and presentation



0900 204 N1FAATILIUDYALTIFING 3(2-2-5)

Business Analytics
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Principles of business analytics; Data preparation techniques; Data survey; Data
selection; Statistical techniques; Process of business analytics; Application of computer
software for business analytics; big data processing; creative data presentation and
visualization; knowledge acquisition from database for business decision making; Case studies

related to business analytics

0900 301 AMY1TLULUIZIILTINY 3(2-2-5)
Business Research Methodology
Reulvvessnedvn : 0900 203 @dAUszndluBagshia
Prerequisite : 0900 203 Applied Statistics for Business
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Concepts, principles and importance of research; research types; research topic;
identifying variables; formulating and testing hypotheses; choosing analytical tools;
developing tools and methods for data gathering; data processing; data analysis; summarizing

and interpreting results; writing reports; research presentation for business problem solving

0900 302 N15AANITNTSHAARALUZURNTS 3(3-0-6)
Production and Operations Management
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Concepts of production system management for manufacturing and service

businesses; factory location and layout; installing machines and equipment; product design;
material procurement; time and wage management; setting of task standard; task reform;
production quality control; computer applications for production management; quantitative

approach; supply chain management



0900 303 N1WIBINYEIIND 3(3-0-6)

English for Business
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Uses of English for business purposes; reading business information; writing
business letters, invitation cards and advertisements; filling application forms; business

interviews; business presentation, business information and communication

0900 304 AnuluGUszNaUNISHATNTA39ETIATINA N 3(3-0-6)

Entrepreneurship and New Venture Creation
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Definition, entrepreneurial attributes, mind-set, and behaviors; entrepreneurial
process of new venture development and creation; problem and business opportunity
analysis; types of modern business model; fundraising concept and process; sustainable
growth management; type of new venture creation; business idea presentation for fund
raising; empathizing effects of technological and socio-economical change on new venture

creation; case studies related to entrepreneurship

0900 401 NFIANTLTINAYNS 3(3-0-6)

Strategic Management
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Definitions, importance, and components of strategic management; levels and
types of strategies; processes of strategic management; environment analysis
in both internal and external organizations; strategic planning for changing environments;
strategic innovation management; strategic implementation and evaluation; relationships
between policy and strategic planning of departments in an organization; strategic
management of international business and globalization; case studies related to strategic

management



nguAYLeN laitfaendn 45  wigin

Major Units Not less than 45 Credits

FywanUeAu 39 wiene

Major Compulsory Course 39 Credits
0902 315 n1sAaALan 3(3-0-6)

Global Marketing

N133AN1sAAIATEAULan NHYHNITANTENINNUTENA NANNIT WUIAALAZAITIANIS
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Global marketing management; international trade theories; principles, concepts,
and management of international marketing; international environments and organizations;
consumer behaviors in the global markets; selection decision making of international
marketing; global marketing planning; global marketing organization management; marketing

mix development; evaluation and control of global marketing

0902 322 A1TAANAAINA 3(3-0-6)

Digital Marketing
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Digital marketing concept, theory and evolution; the behavior of consumer
behavior in digital era; digital marketing tools; the evaluation and measurement of digital

marketing success; case study in digital marketing

0903 201 N13IANTITNTNEINTUYWE 3(3-0-6)

Human Resource Management
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Principles and core functions of human resource management; manpower
planning, recruiting, selection, placement, retention, training and development; performance

appraisal; rewards, compensation, and benefits; promotion; welfare; morale



0905 419  AITIANITNNNITRUTENINNUTEINA 3(3-0-6)
International Financial Management
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Concepts of international financial management; international financial markets;

currency systems; currency parity conditions; currency risk exposure; currency risk exposure

management; international financing; international capital budgeting; working capital

management for international businesses

0906 203 A13ANTENINNUTEINALATLATEgNaLlAN 3(3-0-6)
International Trade and Global Economy
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Theory of international trade; international trade policy; global economy; Thailand
in the world economy; international organization; foreign exchange rate and foreign exchange
market; international financial institutions and international financial system; balance of trade

and balance of payments; role and importance of international trade

0906 301  N1FANTUNITAIUNITANTEUINNUsZINA 3(3-0-6)

International Trade Operations
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Criteria and guidelines for international trade operations; model of entry; identifying
international trade opportunity; trade stakeholder; import and export documentation and
procedures; rules and regulations of international trade; international commerce terms

(INCOTERMS); Thailand and international policies on international trade



0906 302 ngunBuadatefugInaTENielssmea 3(3-0-6)
International Business Law and Regulations
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Overall of international business and convention laws, such as copyrights, patents,

commercial contracts and payments, trade agreements, international investment contracts;
settlement of international business disputes; Thailand's laws concerning international trade;

and current trends specifically in ASEAN and Asian region

0906 401 AITIANITVINTAIUSITUUAZANUNAINUANY 3(3-0-6)

Cross-Culture and Diversity Management
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Theoretical and applied approaches from various disciplines to analyze cultural
differences; determinants of culture, cultural philosophy, value system and cultural context
which underpin different approaches to management, personal, professional, and
organizational issues in managing across cultures, practical aspects of cross-cultural
management as well as workforce diversity management in modern organizations; social, legal
and equity issues, labor market inequality and issues of gender, disability, age, and work/life
balance among international and global organizations

0906 402 FunuIgINATENINNUTENA 3(2-2-5)

Seminar in International Business
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Study and analysis of international business operation problems by collecting
information from published articles and research for analysis and presentation the results in
classroom; discussions of problem solving solutions and ways; case studies of international

business



0906 413 n13IANTsIwRUMIULaLTadaAndszdnU TN 3(3-0-6)
International Supply Chain and Logistics Management
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Concept and importance of logistics and supply chain  management;
the combination of the circulation of information systems, goods and capitals; management in
line with the organization's model of value-added toward customers under the uncertainty of
the external environment; building a business chain relationship; logistics management for
international trade including procurement, inventory, and warehouse; transportation planning

and management; presentation of case studies to understand the management styles

0906 437 UNUNFINATENINUTEINA 3(3-0-6)

Introduction to International Business
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Theory, concept, objective and international business practice under international
economic, social and political environment; organization structure for global business; policy
formulation; international finance and investment concepts; international monetary system;
production; marketing; cross-cultural management; managing information system under

current economic environment

0906 438 AwNdengudmIUNERETEANINYFugIa 3(1-2-6)

English for Critical Business Communication
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Concepts and the effective use of English for business-critical commmunication;
english reading and writing skills in business-related issues; critical thinking; academic writing

and creative writing for effective communication within and between organizations



0906 439 N13IANITLATINITLTINALNS 3(3-0-6)

Strategic Project Management
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The important of practical approaches and techniques to effectively analyze, plan,
execute, and lead projects to meet organization’s objectives; fundamental of project
management including project initiation, project stakeholder analysis, project planning; work
breakdown structure, time management, budgeting, risk management, closing and evaluating
project success; the impact of organizational structure, culture, team, and leadership and the

implementation of information technology on project operations
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Major Elective Course Not less than 9 credits

NFUIYINTANTUNUTENIUENA

International Operation Subjects

0903 426 N13AIANTIINTNEINTUYBETTUINUTENA 3(3-0-6)

International Human Resource Management
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Fundamental knowledge of human resource management; job analysis and job
design, recruiting and selecting, and orientation, training and employee’s development, career
planning, performance appraisal; compensation and benefits management within scope of

international environment context as it is practiced in the multinational enterprise (MNE)

0906 411 N13UsENBUNTIENINUTENA 3(3-0-6)
International Entrepreneurship
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Concepts and philosophy of international entrepreneurship; mindedness
development of becoming entrepreneurs; ethics of entrepreneurs; operational methods of
entrepreneurship including business establishment, business management, and business
expansion and cancellation; case studies of successful executives and organizations in

international entrepreneurship

0906 440 AanTshusiszaulan 3(3-0-6)

Born Global Company
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Concepts of born global or international new ventures (INVs); creating competitive
advantage; entry modes and international strategy; innovation and tecnnology strategy on born

global company; role of networks and ecosystem; new competitions

0906 441 WIANTIUKAZNITUTLNBUNITNIEIAY 3(3-0-6)

Social Innovation and Entrepreneurship
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Fundamental pattern and approach in managing social enterprise; the application
of entrepreneurial and business knowledge body into managing social enterprise; social and
environmental problem analysis, incorporate innovation into inventing social solution in order
to promote sustainability; the development of social enterprise business model and business

plan; case studies on local and international social enterprises

0906 442 sxUUFINATENINUTEIMAGIUSIUTIY 3(3-0-6)
Comparative International Business System
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Concept of different economic systems on global economic phenominal; company

establishment, organizational structure, and strategy under economics system differences;

understanding the systematical convergent of industrialized and late-industrialized nations; the

implication of the different business systems on firm capabilities



0906 443 A15AANTTIINIVINNG 3(3-0-6)

Service Business Management
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Roles and importance of service business; concept of service business
management; operating service business; creativity based service development; the service
strategies; services business case studies

NGNIYININAIALBLNALNSFINATLNINUTTINA

International Marketing and Business Strategy Subjects

0903 454 n1saaNIMsUAsuLlasuasuIanssaluasdnis 3(3-0-6)

Management for Organizational Change and Innovation
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Concepts of change in organizations; change processes; response to change inside
and outside organizations; change management; organizational development; becoming
entrepreneurs; creativity development; concepts and developments of organizational

innovation linking to roles of becoming organizational leaders

0906 444 nagNsgsnaTEUIneUsina 3(3-0-6)

International Business Strategy
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Contemporary international business strategy concepts, theories and principles
that a firm can use in making decisions affecting its long-term performance in an increasingly
dynamic g¢lobal environment; home and host country advantages and disadvantages;
Functional issues, including international innovation, international sourcing and production,
business expansion modes, international finance and marketing; discussing various entry mode;

foreign distribution, business alliance, merger and acquisition



0906 445 nagnsn1sAaIREIUTUAAIALIA TV 3(3-0-6)
Marketing Strategy for Emerging Markets
LWIRANaYNSNMInAIRE s UUsEIMAATYgRalul nsAnwlassasimaindmsuusema
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Principles of marketing strategy for emerging markets; market structure in emerging
markets; marketing strategy formulation for emerging markets including market environment
analysis, identifying target markets; customer, organization and value management; marketing
mix management; competitive marketing strategy; management of growth strategy; marketing
proactive and preventive strategy of organizations; sales growth management; new product
management; product line management; marketing ethics and responsibility for emerging

markets

0906 446 n1SAAIAUITNBUNT 3(3-0-6)
Entrepreneurial Marketing
MENNNINIAAINFIMTURUTENOUNLLNBIVOIUTTNBUNT MTAANATITANLLANG
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Concept of entrepreneurial marketing from an entrepreneur's perspective;

differences of marketing between established businesses and for new businesses; differences
of marketing needs between major corporations and SMEs; understand entrepreneurship
concepts to start a firm; the application of marketing theories and models to new ventures,
including relationship marketing, social networking, and content marketing; designing and

creating a marketing plan for a business; managing the limited resources for market penetration

0906 447 n1swaRlvdsEnIssEmaAsmiunguUszmaluglinig 3(3-0-6)
International Commerce for Regional Markets
ﬂﬁﬁﬂw’]a”ﬂwiuzLQW’]%VINmegﬁﬁJ dean 1Asedas19mann Iulﬁumqﬁmﬂm'w 9
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The study of economic, social and market structure within each regional market;

exploring problems, challenges, and business opportunities; constructing business model and

strategy for entering each regional markets



0906 448 nagNsN19gsRadMIURAIARA TN 3(3-0-6)

Business Strategy for Emerging Markets
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Examining the position of emerging markets in the new global economy; business
opportunities in  emerging countries; challenges and opportunities associated with
organizational management and business strategy in emerging economies; understanding
emerging economies; markets and institutions; operating in emerging markets; emerging
markets’ innovations; managing risk in emerging markets; targeting emerging market clients;

business ethical dimentions in emerging markets

0906 449 N15LATAABTBITINVTEUINNUTZINA 3(3-0-6)

International Business Negotiation
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Problems in negotiations; analysis and strategic planning of negotiations for
executives’ business application; concepts and procedures of negotiation problems;
techniques of decision making analysis, game theory, and managerial economics; strategic
planning of negotiation for goal achievements, search for ways of effective conflict

management for international businesses operations

nauiviwinnssusazmalulagividwalanialugsiasendnesemea
Innovation and new technology for international business opportunity
subjects

0906 450 AUNSNIAINATLNINUTLNA 3(3-0-6)

International Digital Assets
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Meaning and importance of digital asset; application of digital assets into today
business both local and international level; concept of digital asset exchange; digital asset
infrastructure in emerging markets; innovation in digital asset and Central Bank Digital Currency
(CBDC) and their impact on international business operations; rules and regulations for digital

assets

0906 451 udanwusazlgyanUszivgdmiunisinnisgsiasaases 3(3-0-6)
Blockchain and Artificial Intelligence for Smart Business Management
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Fundamentals of Smart Business Management using blockchain and artificial
intelligence (Al); applications of Blockchain in Business; concept of the decentralized
autonomous organization (DAO); concept of business intelligence and automation in the
organization; trends and opportunities of business in a decentralized manner; analysis of new,
decentralized or automated smart business models; security of a decentralized business

model including various case studies

0906 452 mswaugsATIMsivURUguManalulad 3(3-0-6)

Technology-Based Business Startup
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Concepts and methods for business start-ups; creating a business plan for the
digital enterprise, including operating and funding plans; gathering decisive information;
producing business feasibility analysis; business networking; developing skills for modern

business in the digital age by creating a project, practicing, and writing business plans



0906 453  szuvatuayusanieziialadannd 3(2-2-5)

Intelligent Support for Logistics

srgdydadunau 1 0906 413  n1sIANSLYRUMULELladERNdTENINUTEIWA

Prerequisite : 0906 413 International Supply Chain and Logistics

Management
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Study of various intelligent support systems for logistics; smart technology and
innovation management for logistics planning and operatioins; forecasting, production
scheduling, inventory management, warehouse management and scheduling operations;

application of information technology and innovation for logistics benefits

nguduY
Other Subjects

0903 332 MaNN1TAIU 3(3-0-6)

Principles of Investment

$183¥109AUADY : 0900 202  N15IANTIININTSRUATE A

Prerequisite : 0900 202 Modern Financial Management
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Principles of investment in financial assets; differences and factors determining

return rate and risks of securities; security analysis; portfolio management

0903 485 vinwznsyaluiiansisuzuazmsiiausraudmiugsia  3(3-0-6)

Public Speaking and Presentation Skills for Business

wqwgmiwﬂuwmﬁﬁmu L‘Vlﬂuﬂm'i‘wﬂiuwmﬁﬁmvLLauVIﬂUWTuﬂﬂiuﬂLa‘uawamu‘1/m
3309 ‘LJiuLﬂmJa\‘m’]iﬂm’aauVliWﬁm 13T MN‘WQ nsdeanslaefauntwuareiaunwiuasd
Lildnwiiofmguszasdnmagsia

Theories of public speaking; public speaking techniques and presentation skills for
business; types of speeches; audience analysis; vocal mastery and non-verbal communication

for business purposes



0906 436  UsziAuilagtuiieaiugsiaseuitesUszme 3(3-0-6)

Current Issues in International Business
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Contemporary issues influence on international business; impacts of economics,
political, environmental, and technological dimensions on global business operations; business
structures, strategies, and processes; the use of techniques for identifying significant issues,

extrapolating probable outcomes, developing response strategy

0906 454 nslugusznaunislussAnsuazuinnssy 3(3-0-6)
Corporate Entrepreneurship and Innovation
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Concept of entrepreneurship in an organization; role and importance of innovation
in the organization based on the principles of corporate entrepreneurship; strategy that
emphasizes entrepreneurial mindset; transforming the organization's operations with an
emphasis on entrepreneurship principles and an emphasis on innovation both internally and
externally; problems and obstacles of organizations that emphasize principles of corporate

entrepreneurship; case studies related to corporate entrepreneurship and innovation

0906 455 N15IATIENTOYAUAZNITILTINDILNINUTZNA 3(3-0-6)

Data Analytics and International Business Research
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The study of worldwide business practices; understanding international finance;
comprehending the current economic crisis; post-modernized, and various global cultures;
applying data analytics modules for analysing topics; producing internatonal business research

for publication
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Sustalnablllty and Respon5|ble Business Management
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Fundamental of business sustainable management; today economy, society,

andenvironmental system; sustainable challenge; SDGs framework; concept of circular

economy; concept of responsible business, green business, sustainable development, and the
role of business ethics; different perspectives on the role of corporations in promoting
environmental and social benefits; sustainable and responsible strategy plan and

implementation; studies on sustainable and responsible business
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Free Elective Course Not less than 6 credits
Tideniseuluseinous Mleseuluunineas Swaulidesnin 6 wihein

Students can choose any course provided by university not less than 6 credits
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Field Experience Course (Internship or Cooperative Education Program)

0199 499 @unIANE 9(0-40-0)
Cooperative Education
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Systematic work-based learning in a workplace through cooperation between

the university and enterprises; self-development to enhance and sharpen positive thinking,

insightful observation, sensible decision-making; analytical skills to assess the workplace
and job market demands

0906 432 msElnUszauNsalivTnmedugsiassuineUssma 2(300 $lu)
International Business Administration Internship
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International business management, business administration, or marketing

internship in government agencies, government enterprises, or private sectors



