51897391

Subjects

a = a'l R4 1
BuINIPIRN BN laidaenin

General Education Course  Not less than

30
30

(DulUupmud ot AU INg 1a8uma AN S188LDEARLDNAITHUU )

8nn
Credits

(Based on the regulation of Mahasarakham University, details are in appendix B)

PUINIVILANY laidaendn

Specialized Core Course Not less than

1) ngudvunu

Core Units
0900 101 Anudidesiufeaiugsia
Introduction to Business
0900 102 wanmsnanas vy
Principles of Modern Marketing
0900 103 msUszendldinalulagadalugsia
Digital Business Applications
0900 104 msﬁzg%tﬁaaéfuﬁm%’uqiﬁa
Accounting Foundation for Business
0900 105  A139ANTITUALNEANTINDIANTT
Management and Organizational Behavior
0900 106 Lﬁi@imam%ﬁqiﬁﬁllﬁ@ﬂﬁu
Introduction of Business Economics
0900 201  N1IANBINTULALNYNUILTIND
Taxation and Business Law
0900 202 M13dANIINNTRUENE T
Modern Financial Management
0900 203  @dRUszendludegsia
Applied Statistics for Business
0900 204  MTAATIENVBYALTIGINA
Business Analytics
0900 301 s leuisidegsng
Business Research Methodology
0900 302  NFIANTASHARUATUNURNNT
Productions and Operations Management
0900 303 NN BTIND

English for Business

93
93

45

a5

80
Credits

80
Credits

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-2-5)

3(3-2-5)

3(3-0-6)

3(3-0-6)



0900 304 pududusznounsuaznisasasshgsnaln

Entrepreneurship and New Venture Creation

0900 401  NFIANITINAELNT

Strategic Management

2).nguAvNeN lsifaand
Major Courses Not less than
v nandeAu

Major Compulsory Courses

0902 315

0902 322

0903 201

0905 419

0906 203

0906 301

0906 302

0906 401

0906 402

0906 413

0906 437

0906 438

0906 439

nsnaalan

Global Marketing

N13RAARYA

Digital Marketing

N13INNIININEINTUY WY

Human Resource Management
N13AANITNITRUILIINUILNA
International Financial Management
N13ATERiaUsemaLazATYgRalan
International Trade and Global Economy
N19ANLIUAITAIUNITAITENINUTELNA
International Trade Operations
nvEneLaztaUIAugINITENINIUTEWA
International Business Law and Regulations
N1FIANIITINTRIUSTTULAZAIUNAINIATY
Cross-Culture and Diversity Management
AuUNUNgINTENINUSEINA

Seminar in International Business

nsInn1slgaumuagladanndseninassine

International Supply Chain and Logistics Management

UNNSINATEMINUTENA

Introduction to International Business
awangudmiumsdoasdainintiugine
English for Critical Business Communication
N1399N15LATINITTINALNG

Strategic Project Management

48

39
39

3(3-0-6)

3(3-0-6)

“nienn

Credits

8nn
Credits

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(1-2-6)

3(3-0-6)



0903 426

0906 411

0906 440

0906 441

0906 442

0906 443

0903 454

0906 444

0906 445

0906 446

0906 447

0906 448

0906 449

A entaan laitdoanin

Major Elective Course Not less than

ngudvINIsAntuusEnIelsEme
International Operations Subjects
MIININTNYINTUYWETENIIUTENA
International Human Resource Management
N15UTENBUNITILINUITZNA

International Entrepreneurship
Aanisluszaulan

Born Global Company
UINNTTULAZNITUTZNOUNI TN AN

Social Innovation and Entrepreneurship
JTUUgINATEnIUTEmAdaUTeufigy
Comparative International Business System
N33IAN5INVINS

Service Business Management

NFUIYINIINAIALBLNALNSTINVTLNINUTTIMA
International Marketing and Business Strategy Subjects
nsdansnisivAsuudataruinnssdluesdnig
Management for Organizational Change and Innovation
NAgNEIINITEMINUIENA

International Business Strategy
nagnsNIsnaImdmsunanLinlu

Marketing Strategy for Emerging Markets
N15AAIAUIENBUNNT

Entrepreneurial Marketing
nsmdvdsEninUssmadmsunguusemelugiinig
International Commerce for Regional Markets
NAENENINGINEMTUAAI AR

Business Strategy for Emerging Markets
N1513599850953NTENINUsEINe

International Business Negotiation

9
9

“uenn
Credits

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



ngudvuinnssuazmalulagiviwelanialugsiasendtedseme

Innovation and new technology for international business opportunity subjects

0906 450

0906 451

0906 452

0906 453

0903 332

0903 485

0906 436

0906 454

0906 455

0906 456

AUNTNGAIaTTNINUTZINA
International Digital Assets
vhenwuuarJyaussAvgdmsunisianisgsnadenes

3(3-0-6)

3(3-0-6)

Blockchain and Artificial Intelligence for Smart Business Management

nsitungsATinsuuiuguamelulad
Technology-Based Business Startup
syuvatiuayudaaieziileladafnd
Intelligence Support for Logistics

GGHEIL

Other Subjects

NANNTAMU

Principles of Investment
ﬁmﬂsmswﬁluﬁmﬁﬁmaLLazmiﬂﬁLauamamuﬁm%’uqiﬁa
Public Speaking and Presentation Skills for Business
UszidiutiagiuieiussfassninaUssmne

Current Issues in International Business
msduiuszneunistussinsuazuinnssy

Corporate Entrepreneurship and Innovation
NFIATIRNYRYALAENNTITETINTENINNUTEIMA

Data Analytics and International Business Research
mnudsBunsgsiauarnmsinnisanuiuinvouniagsia

Sustainability and Responsible Business Management

3.1.3.3  NUINIVWADNLET laidaenin

Free Elective Course Not less than

6
6

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

“uenn

credits

Tmasniseulusedndu Adeasuluuninensy uulitssnin 6 niedis

Students are allowed to select other courses offered in Mahasarakham

University and credits will be not less than 6 credits



3.1.3.4 Mu2AUSLAUNITAINIAEUIN (N1SHNIUNSEVNARNYI)

Field Experience Course (Internship or Cooperative Education

Program)
0199 499  amnafinw * 9(0-40-0)
Cooperative Education
0906 432  MSHNUTEAUNITARMTNNAIUTINITENINUTHNA ** 2(300 Hlya)

International Business Administration Internship

* |WrulasimsanifinwiaginUszaunisalluantudsznaunis hivesndn
P a a I = (Y 1 a
4 1peu NNTUTERIUNANTSUTU S e U LLﬁZlﬂJUU‘VM’JEJﬂG]

* Evaluation for grading is S or U for attending the cooperative education
program and field experience in any organization at least 4 months without earning
credits

= x% i Y] a = I =

*x Nm’mimuaﬁlm’] 300 lus nsuseiliumanisiseu Wu S wise U
wazlitdunihefn

** Internship is not less than 300 hours, evaluation for grading is S or U

without earning credits



