51897391

BUINIVIANEIN2 laidaenin 30
(Duluaud oAUV ANENaBUNENTANY TEALDUALULENATTIUU V)

NUINIYURNE laitiaandn 99
1) ngudvuny 45
0900 101  Anudidesiufeaiugsia
Introduction to Business
0900 102 wanmsnanaelv
Principles of Modern Marketing
0900 103  nsUszendldmalulagaivialugsna
Digital Business Applications
0900 104 mstgdilowudmiugsia
Accounting Foundation for Business
0900 105  N13IANTITUALNEANTINDIANTT
Management and Organizational Behavior
0900 106 Lﬁwﬁﬁ’lam%ﬁjﬁﬁ]lﬁmﬁu
Introduction of Business Economics
0900 201  N1IANEINTULALNYNUILTIAY
Taxation and Business Law
0900 202  N13IANIINNTRUENE
Modern Financial Management
0900 203  @dRUszendluegsia
Applied Statistics for Business
0900 204 MTIAATIENVBYALTIGINA
Business Analytics
0900 301  3nensutleuisidessng
Business Research Methodology
0900 302  NFIANITANIHEALAZUJUANT
Productions and Operations Management
0900 303  N1W1BINBTIND
English for Business
0900 304 ﬂ’JmLﬂuéﬂ’izﬂauﬂ’]’iLLazmia%’ma‘i’iﬁbﬁﬁﬂﬂﬁ
Entrepreneurship and New Venture Creation
0900 401  MSIANSLFINAYNS

Strategic Management
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2) nguivan Lsitfoandn 54

0902 111

0902 212

0902 214

0902 215

0902 311

0902 312

0902 315

0902 316

0902 323

0902 327

0902 411

0902 434

0902 435

0902 320

0902 324

0902 325

0902 326

v anUAu 39
NOANTIUFUILAA

Consumer Behavior
N15IANITYDININITINIIMUNE
Distribution Channels Management
mﬁmmiﬂaqwémi@?ﬁﬂm

Price Strategic Management
NTIANITHANAIILAZNITODALUVUINIT
Product Management and Service Design
ms?iamsmsmmmLLUUQizuﬂmi
Integrated Marketing Communication
NITIVLNITNAIN

Marketing Research

nsRanlan

Global Marketing

NTASNATINER AN

Branding

N15RA1INRAIYIA

Digital Marketing

nsnaLdaiiom

Content Marketing
NMTAATIEMTIUINIAUNAITRAA
Marketing Quantitative Analysis
m‘imﬂLLNum'ﬁmam@aﬂaq%ﬁ‘

Strategic Marketing Planning
WVDALAYNNIINAA

Special Topics in Marketing

Fvenidan laitfownan 15
N1IAAIAUINTT

Service Marketing

mynanesulatuasdedin

Social Media and Online Marketing
NFIATIERYRYAgNA

Customer analytics

N13IANISAISAIUANLAEANES

Retailing and Wholesale Management
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0902 425

0902 428

0902 429

0902 430

0902 431

0902 432

0902 436

0902 437

0902 438

0904 418

N1FAANANTTUNNNITAAN

Event Marketing
nsIANISNSNEYALAY

Sales Management in New Era
mwmmﬁm%’uﬁﬂisﬂaums
Entrepreneurial Marketing
MImANALUUE ey

Sustainability Marketing
wmadansLaueuazn1sEL3ed
Presentation Technique and Storytelling
AYIBINGYNINITAAIN

English for Marketing
nMImaIANIsviosien

Tourism Marketing
nMIna1nBuNgLeuLes

Influencer Marketing
NMFIATIERLazaUaTaLaMEA N

Data Analysis and Visualization

nsUszendrenalIsiiensiansiugnAduius

Applications of Customer Relationship Management

Software
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3.1.3.4 Mu2AUSLAUNITAINIAEUIN (N1SENUNSENNRNEN)

0199 499

0903 430

ANNaANY**

Cooperative Education

=% ca IS v a a
NIINNUIZAUNITUITITNNNAIUUINITGIND

Business Administration Internship

9(0-40-0)

2(300 4la9)
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